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Re: In the Matter a/Broadcast Localism (MB Docket No. 04-233)
Report on Broadcast Localism.and Notice of Proposed Rulemaking

Dear Chaimlan Martin and Commissioners Copps, Adelstein, Tate, and McDowell:

As the President and CEO of Para Los Niftos, a nonprofit agency serving low-income
children and families throughout Southern California, I would like to be on the record
stating very clearly that KABC-TV is an exemplary community partner and that
increased regulation of their local community service activities is entirely unwarranted.

Pam Los Niftos has served economically challenged families since 1980. While seventy
percent ofour funding comes from government sources, we are forced to raise significant
amounts ofmoney each year from private individual donors and foundations to support
our programs and services. Media coverage ofour events and activities is a key means of
reaching potential supporters. and KABC-TV has consistently produced and aired news
stories that help us communicate with. a wide audience.

Occasionally Para Los Niftos requests local television stations for on-air personalities to
emcee major fundraising events for us. KABC-TV is quick to comply as often as they
can, frequently also joining as a corporate sponsor of our events.

Finally, whenever we have approached the station about public service announcements,
they have gone above and beyond the "call ofduty" by not only agreeing to air such ads,
but also volunteering to produce them for their station as well as for generic broadcast.
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Para Los Niflos is but one of the many nonprofit, community based organizations
fortunate to be in partnership with KABC-TV. We appreciate their generous community
spirit and believe firmly that no additional regulations could make KABC-TV a better
community partner than they current!yare.

Please do not hesitate to contact me directly if I can answer any questions or concerns
you may have (213) 481-3501.

Sincerely,

Gisselle Acevedo
President/CEO

Cc: Michel1e Carey
Rick Chessen
Rudy Brioche
Amy Blankenship
Cristina Pauze
Monica Desai
Diane Medina
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From: Wildes, Jr. Kenneth J. <KWildes@chla.usc.edu>
To: Monica Desai
Sent: Thu Feb 07 15:06:26 2008
Subject: In the Matter of Broadcast Localism (MB Docket No. 04-233), "Report on Broadcast
Localism and Notice of Proposed Rulemaking"

It is my understanding that the FCC recently initiated a Notice of Proposed Rulemaking on
broadcast localism, which asserts that broadcasters may not be adequately serving their local
communities.

I have had the good fortune to work with many good television stations throughout my career,
beginning with WHYN-TV and WWLP-TV in Springfield, Mass, and including WFSB-TV in
Hartford, WLS-TV in Chicago and WPVI-TV in Philadelphia, to name but a few. These stations
were successful in many ways, including in their commitment to their respective communities.
Those with whom I worked were responsive and responsible, and I believe these stations were
ratings leaders in their respective markets in large part because they truly understood their
communities. But, as responsive and responsible as these stations were, I can say,
enthusiastically and without reservation, that none of them in my experience ever approached the
extraordinary level of commitment to the people of its community, and to the organizations that
serve those people, than KABC-TV (Ch. 7) in Los Angeles. Several points:

KABC-TV (Ch. 7) has a demonstrable commitment to diversity, particularly gender
and ethnic diversity, both in front of the camera and behind it, as evidenced by those who work as
reporters, producers, anchors and in other news gathering roles, as well as by those who support
them, beginning with the station's executive-level and inclUding all areas of the organization.

KABC-TV (Ch. 7) consistently and effectively "...engages... " with the communities it
serves in its DMA, inclUding, but not limited to, the many ethnic communities that make up the
rich, diverse fabric that is Greater Los Angeles in Los Angeles County and the seven other
counties in this market.

KABC-TV (Ch. 7) has an deserved reputation of being extraordinarily generous with
both its time and resources to benefit a wide range of causes that are absolutely vital to the
people of Los Angeles, and well beyond, including, but again not limited to, Childrens Hospital
Los Angeles. Indeed, the station supports the work of this hospital in many, many tangible ways,
from one-hour television specials to blood drives, and a great deal in between. Its commitment to
us and, more importantly, to the children and families we serve, has been, and continues to be,
invaluable to our success, and it is truly priceless. So, too, the personal commitment to
community by its executives, its on air talent and scores of others, who make themselves
available time-and-time-again to advance the mission of this hospital. We are very, very grateful
to them.

That KABC-TV (Ch. 7) is a successful station isn't surprising. But, what many don't know is that
the station attracts and employs good people, caring people, from the executive-in-charge down
through the ranks - people who demonstrate every day and in any number of ways that they
understand their responsibilities to their community beyond what we see daily on air. (Actually,
what we see on air is pretty special, too. Its news coverage of its community, broadly defined, is
impressive.)

I believe that KABC-TV (Ch. 7) serves its community better than any station in any major market
in the country, and I urge you to resist any further regulation.

I am available to talk with you, candidly and completely, about my experience with KABC-TV (Ch.
7) at any time, and I would welcome the opportunity to do so. I am best reached at (818) 845
1972.
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I very much appreciate your time and attention.

Ken Wildes
Vice President, Communications
Childrens Hospital Los Angeles
4650 Sunset Boulevard
Los Angeles, CA 90027
(323) 361-4590 (0)
(818) 845-1972 (H)
\E-Mail: kwildes@chla.usc.edu
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Chairman Kevin Martin
Federal Communieations Commission
445 ] 2'h Street SW
Washington DC 20554

Dear Chaimlan Martin:
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DePelehin Children's Center is Houston's oldest charity providing foster eare, adoption,
mental health counseling, family enrichment programs, and community and support services
for children and teens.

We have enjoyed a rich relationship with KI'RK, Channel 13 for several years. As a
community with so many media options, KTRK oilers thc finest and most in-depth serviees
fi.1r the people in the Houston area. Del'elehin is proud to have Channel 13 as a media partner
who offers a wide range of opportunities to promote our serviees and programs as well as
financial suppol1 to the agency.

DePelehin sponsors Connecting with Kids, a syndieatcd scries of programs aimed at
promoting discussion bctween the parents and their childrcn or teens. This series hits hard
topics like truancy, undcrage drinking and illegal use of drugs, driving under the influence,
dropping out of school, cheating, bullying, studying habits. dating, etc. In addition to the
half-hour programs, thc series includes 30-second Vigncttcs that are tagged fi.,r DePclehin.
KTRK airs thcse Vignettes according to a schedule, but adds many more Run of Station spots
where availablc. 'rypically, this stretches DePelehin's investmcnt in this program by 400
perccnt in additional cxposure on Channt'! 13.

K'rRK also providcs support to DcPelehin through thc annual fund raising luncheon and golf
tournament. The station purchases a table and providcs one of their news anchors as emcce of
thc Spring Luncheon. They also producc and air PSA's for the golftoumamcnt and promotc
it though their Wcckend Sports Dircctor, 'rim Melton, and his involvcment in the cvent. Mr.
Mclton not only mentions it in his sports program. hc also attcnds interviews with radio
stations in the area and emcees the silent auction and awards cercmony at thc tournamcnt.

KTRK calls on DePelchin to oflcr profcssional commentary whcnncccssary on their
ncwscasts. When a story involves bchaviors or trallma in childrcn, DePelchin counsclors
oner thcir profcssi(ll1al advice to thc television ncws vicwcr. Wc also are called upon to
appcar on their community affairs programs occasionally. 'rhese programs addrcss a varicty
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of 1~~~;UCS \11' intcrl~st I(r l.hel-Ioust.on arca rcsidcnb ("ha,nne! l_~ aLs\) 4tlfS Sl)(:('l:.11 prnF.ra,H1s II}:
II jspanics. Asian· \rncric'lI1s. and ;\ thcml· Americdns.

KIRK produces in-dcpth programrning ttlr specitic nenls and causcs of inkrcst to lh" people "I

Houston. For D"PeJchin, Channel 13 produc"d a half~hour special on adoption iCaturing
interviews with many of our adopted families, their children and our professional slaff. (nher
non-profit organizations have also benefited from KIRK's speeial programming that include
theatre, museums, exhibits and special interest groups to keep the community informed and
entertaincd.

DePelehin Children's Center is fortunate to have such a concerned media partner in KTRK,
Channel 13, I am sure many other charitable organizations as well as the people of the Houston
area feel the same way.

I understand that the FCC recently initiated a Notice of Proposed Rulemaking on broadcast
localism asserting that the broadcasters may not be adequately serving their local eommunities. I
believe I speak on behalf of the people of Houston that this is not the case with KTRK, Channel
13. We are all the beneliciaries of a wonderful television station that is an integral part of the
Houston community.

Sincerely,

Ronald L. McDaniel.
Vice President Marketing
DePelchin Children's Center

RM/la

('C: Commissioner Miehael Copps
Commissioner Jonathan Adelstein
Commissioner Deborah Taylor Tate
Commissioner Robeli McDowell
Monica Desai, Chief Media Bureau
Michelle Carey
Rick Chessen
Rudy Brioche
Amy Blankenship
Cristina Pauze
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From: Betsy Ballard [mailto:bballard@houstonfoodbank.org]
sent: Friday, February 08, 2008 3:21 PM
To: Kevin Martin
Cc: Michelle carey
Subject: Letter on behalf of KTRK-1V/Houston
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This message is being sent on behalf of Brian Greene, president/CEO of the
Houston Food Bank. A hard copy version of this letter will be mailed today
(Friday, February 8).

Dear Commissioner Martin:

I understand that the FCC recently initiated a Notice of Proposed Rulemaking on
broadcast localism, which asserts that broadcasters may not be adequately
serving their local communities.

As president of the Houston Food Bank and as a citizen of this community, I do
not believe that this applies to KTRK-TV, known in Houston as ABC-13. The
Houston Food Bank is just one of many local organizations that are supported
and sustained through the efforts of KTRK-TV.

For 27 years, KTRK-TV has been making an incredibly generous donation of
broadcast time as well as staff and financial resources to the Food Bank through
the annual Share Your Holidays Food Drive in December.

KTRK-TV's commitment to the event is extensive. Examples include: recruitment
of community participants to both hold food collections and to serve as collection
points, such as area schools, police and fire departments; production and
distribution of printed communications materials; and coordination of all on-site
logistics for an all-day food collection - including tents, heaters, tables, chairs,
etc.. The station's on-air contribution includes production and airing of several
versions of public service announcements and a full one-hour remote broadcast
on the culminating day of the food drive as well as cut-ins during regular
programming throughout the day.

In addition to the Share Your Holidays Food Drive, KTRK-TV overrides the
broadcast community's stereotypical aversion to competition by joining the other
major media outlets in support of the Souper Bowl of Caring Food Drive, which
includes a commitment to broadcast public service announcements for several
weeks leading up to a weekend-long food collection on Super Bowl weekend.

Throughout the year, KTRK-TV routinely features the Houston Food Bank in its
community affairs programming, and the news department is responsive to our
requests for news coverage that highlights various aspects of the problem of
hunger in the greater Houston area.
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The Houston Food Bank, like many other local organizations that benefit, is
grateful for KTRK-TV's support, and we have every reason to anticipate that the
station will continue to work in partnership with us as we lead the fight against
hunger.

Sincerely,

Brian Greene

President/CEO

Houston Food Bank

3811 Eastex Freeway

Houston, Texas 77026

(direct) 713-547-8602

bgreene@houstonfoodbank.org

Betsy Ballard, APR
Director 01 Communications
Houston Food Bank

3811 Eastex Freeway
Houston, Texas 77026
(0) 713-547-8653
(c) 281-924-5871

(Ix) 832-369-3853
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